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1. What were your major undertakings this quarter? 
My major undertakings this quarter were serving as the Clerk of the Student Senate during its inaugural session, promoting hiring for the 2024-25 Board of Directors, and hosting events. In my role as Clerk, I was responsible for orchestrating comprehensive training sessions, scheduling weekly meetings, creating agendas, writing minutes, and organizing resolutions. In addition to my duties within the Senate, I spearheaded the promotion of the hiring process for the upcoming Board of Directors. I leveraged various communication channels and utilized different marketing strategies to promote the opportunities. Additionally, I planned and executed events this quarter to curate not only entertaining but enriching experiences for students. 
2. What was your greatest accomplishment?
One of my most significant accomplishments this quarter was the successful promotion of the hiring process for the 2024-25 Board of Directors. Through a comprehensive publicity campaign, we garnered nearly 60 applications for the 9 available positions. My work was focused on maximizing visibility and engagement through various platforms in publicizing the positions on our Instagram, through tabling, and through other outreach methods on campus. To effectively broadcast the opportunities, I created an Instagram post to highlight each position’s roles, responsibilities, and qualifications required. In addition, on our online presence, I took a multifaceted approach including putting posters on campus, creating trifolds specific for appointed and elected positions, and tabling to answer student questions. 
3. What were your goals for this quarter and how are you measuring your success in these endeavors? 
My goals for this quarter were to hold minimum two events, exploring alternative methods for tracking event attendance and ensuring consistent participation throughout events. I was able to execute two events this quarter. Regrettably, one event had to be rescheduled due to extenuating circumstances on campus. For our Hearts & Crafts event, I collaborated with various campus groups (LGBTQ+ Affinity Coordinator, API Affinity Coordinator, Campus Activities Board, and the Filmmaking Club) to host painting, crafting stations, friendship bingo, and an interactive Kahoot for Valentine’s Day. I was able to measure attendance during this through the Kahoot participants and how many materials were used for painting and friendship bingo. We were also able to maintain attendance by having a more structured timeline to encourage students to do different activities and stay to play the Kahoot later. This approach not only facilitated more participation in each activity but also contributed to the overall success of the event. 
4. What barriers and/or difficulties did you face in implementing your goals this quarter? How do you plan to address these if they arise in the future? 
I faced difficulties in communication and timelines. Collaborating with others on events, projects, etc. provided some difficulties with disagreements, response times, and dividing duties. I plan to address these barriers in the future by ensuring more frequent communication on my end, continuing to respond to messages quickly and stressing the importance of timely responses with others, and knowing when to step back. It’s important to communicate your ideas or point in a conversation but also to know when you may just disagree with someone or have different ideas about how to execute something. So, I will continue to recognize this and understand I may not always agree with everyone, and they may not always agree with me. 
5. What are your goals for Spring Quarter? How will you measure success in these? 
My goals for Spring Quarter are focused on increasing the impact and visibility in the campus community. My first objective is to host series of at least 4 events for the 2024-25 Presidential and Vice-Presidential elections to signify the importance of voting, to introduce students to their candidates, and increase voter turnout in the election. My second goal is to attract a minimum of 250 attendees at the annual ASG Gala. This event serves as a celebration of our students achievements this academic year, so through strategic marketing campaigns I’m confident we can get 250-300 people in attendance. I will measure success in this by counting the tickets we hand out, and tracking attendance through RSVP and day-of signups. In tandem with my event-centered goals, I’m equally focused on getting our Instagram account to 1,000 followers, reflecting a significant milestone in our organizations efforts to reach more students on campus. We have continued to grow our following throughout the year, as we started with 640 follows in June 2023 and now have 800. I want to continue that growth through increased engagement with students and increased advertising of our Instagram around campus. 
6. How did you include and/or reach out to people external to ASG in your work (students, businesses, community organizations, student organizations, faculty, staff, etc.)? 
As I mentioned above, I worked with the LGBTQ+ Affinity Coordinator, API Affinity Coordinator, Campus Activities Board, and the Filmmaking Club on our Hearts & Crafts event. I also worked closely with the Washington Student Association in lobbying and testifying during the legislative session. Our associations connection with the Washington Student Association has been minimal but this year, Sean along with me and Daniel, have worked to strengthen that. I attended multiple lobbying days to meet with legislatures and share the issues that are affecting our Bellevue College students. 
